










GLOSSARY 101



Sources

Before Takeoff
Innovation and social needs?

1.  Page 14,What does innovation really mean?, Brianna Sylver, Business-

Week, Jauary 31st, 2006

2.  Page 14, Center for Social Innovation

3.  Page 14, Center for Social Innovation

On route to your destination

4.   Page 18, Anthony P. Cohen, Eriksen, 1997, bls. 216

The Map of SI
Change?

5.  Page 24, What Does China Think by Mark Leonard, February 2008, pag-

es 34-36, 54 and 68-71,  

Dongtan

6.  Page 27, Cradle to Cradle: Remaking the Way We Make Things, William 

McDonough and Michael Braungart, 2002

The Landscape
Corporate Social Responsibility

7.  Page 30,Commission Green Paper 2001 Promoting a European Frame-

work for Corporate Social Responsibility, COM(2001)366 Final

8.  Page 30, Milton Friedman, Nobel Prize winner in Economy, 1976

9.  Page 30, Fortune, July 31, 2000 and World Bank, World Development 

Report 2000

10.  Page 30, The three levels of CSR are explained in the special report on 

Corporate Social Responsibility - Just good business, the Economist, 

January 17th, 2008

From Financial Reporting to Sustainability Reporting (textbox)

11.  Page 32, New Wine, New Bottles: The Rise of Non-Financial Reporting, 

Allen L. White, June 20th, 2005

Corporate Social Innovation

12.  Pge 34, De Nye Pionerer, Tania Ellis, Denmark, 2006

Public Innovation

13.  Page 35, The Centre for Public Innovation (www.publicinnovation.org.uk)
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Hip Hop and the Danish Ministry of Taxation

14.  Page 36, MindLab workshop on public sector innovation, June 28th to 

29th, 2007. MindLab is a section of the Danish Ministry of Taxation that re-

searches within user-driven innovation. It was originally created in 2002 as an 

incubator for innovation under the Finance Ministry (www.mind-lab.dk)

Domini – Social Investments (textbox)

15.  Page 37, www.domini.com

Social Purpose Ventures

16.  Page 38, Global Social Venture Competition (www.socialvc.net)

Is it the Why or the What that Matters? (textbox)

17.  Page 40, CHANGE newsletter no. 2, produced by myC4 (www.myc4.com)

18.  Page 40, Richard Buckminster “Bucky” Fuller, USA (1895-1983)

19.  Page 40, Richard Buckminster “Bucky” Fuller, USA (1895-1983) 

20.  Page 40,From a lecture at the American Chamber of Commerce, 

Shanghai, March 2008 by Bradley Googins, professor at the Center of Cor-

porate Citizenship, Boston College

21.  Page 41, The survey by McKinsey as well as the report by the Commit-

tee Encouraging Corporate Philanthropy are quoted in Corporate Social Re-

sponsibility - Just good business, the Economist, January 17th, 2008

Springboard Innovation (textbox)

22.  Page 43, www.learninginnovation.org

Social Entrepreneurship

23.  Page 44-45, From the article Bæredygtig Business, Tania Ellis, 2006

The Specialists

26.  Page 46, The Specialists (Specalisterne) was founded by Thorkil Sonne 

(www.specialisterne.dk)

Social Intrapreneurship

24.  Page 47, From the article Unreasonable People Power, the Economist, 

January 22nd, 2008

25.  Page 47, The Social Intrapreneurs: A Field Guide for Corporate Change-

makers, London, UK, April 17th, 2008. Published in partnership with The 

Skoll Foundation, Allianz and IDEO
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Famous Travellers
27.  Page 50, Wikipedia has been used to find background information on all 

the case stories in this chapter

Muhammad Yunus

28.  Page 56, Interview with Muhammad Yunus by Charlie Rose, June 5th, 

2004 (www.charlierose.com)

29.  Page 57, Quotes from The New Heroes, 2005, a production of Oregon 

Public Broadcasting and Malone-Grove Productions Inc

Dave Eggers

30.  Page 58, Dave Eggers: A Literary Rebel, With Causes by James Ponie-

wozik, Time Magazine, April 18th, 2005

31.  Page 58, Dave Eggers: A Literary Rebel, With Causes by James Ponie-

wozik, Time Magazine, April 18th, 2005

32.  Page 60, Dave Eggers Gets Real, Lev Grossman, Time Magazine, Oc-

tober 14th, 2002

33.  Page 60, from Dave Eggers’ TEDPrize Talk, February 2008

For more reading see www.onceuponaschool.org and www.826valencia.org

Marie So and Carol Chyau

34.  Page 62-63, For background information see www.venturesindev.org 

and www.shokay.com 

Jimmy Wales

35.  Page 64, Wikipedia - personal life & education, personal philosophy & 

references, Chris Anderson, April 30th, 2006

Natalie Killassy

36.  Page 66, Stitch Wise official website: www.stitchwise.co.za.

37.  Page 66, Endeavor, South Africa www.endeavor.winontheweb.co.za

For more reading see www.whoswhosa.co.za and www.southafrica.info

Movement
38.  Page 68, The Berkana Institute (www.berkana.org)

39.  Page 68, Using Emergence to Take Social Innovation to Scale, Margaret 

Wheatley and Deborah Frieze, 2006

40.  Page 68, Pioneers of Change (www.pioneersofchange.net)
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41.  Page 69, Stanford Graduate School of Business, the Center for Social 

Innovation (www.gsb.stanford.edu/csi/)

42.  Page 69, Youth Social Enterprize Initiative (www.ysei.org/)

Social Innovation in Action
43.  Page 73, The Dilbert Principle, Scott Adams, American cartoonist (1957 – )

Starting With Me

44.  Page 74, Bruce Fairchild Barton, American writer, advertising executive, 

and politician. (August 5
th  

1886 - July 5th 1967)

Understanding the Cultural Context

45.  Page 80-81, This template has been developed in cooperation with eth-

nology student Maria Maarbjerg

Bon Voyage

46.  Page 96, Mikhail Gorbachev, leader of the Soviet Union from 1985 un-

til 1991, (March 1931 – )

47.  Page 96-97, Deborah Goldblatt, Christer Lidzélius and Tania Ellis all 

contributed with these quotes in answer to a request made during the pro-

duction of this book.


