
WHAT DOES IT TAKE 
TO DO GOOD 
WHILE DOING WELL?

»You can always count on the KaosPilots to take you 
exactly where you need to go – in this case on a journey 
to the future.«
- Alan M. Webber
Founding editor, Fast Company magazine

The book Social Innovation - A Travel Guide answers one  
of the most pressing questions on the minds of entrepre-
neurs and change makers all over the world: »What does it 
take to do good while doing well?«
Social Innovation – A Travel Guide is a prod  uct of a 
unique writing process. In the spring of 2008, 34 students 
from the KaosPilots, a creative business school in 
Denmark, representing seven nationalities, set out to 
explore social innovation in the urban jungle of Shanghai. 
When they returned to Denmark in the summer, they sat 
down together and devised a way to share their findings  
with the world. In a frantic harvesting of ideas, and while 
virtually wielding a shared pen, a travel guide took form.
In this book you find a comprehensive take on what social 
innovation is, and why it is an essential concept to under-
stand for change makers that wish to positively impact 
society. You’ll find best case examples of innovations from 

all over the world, and unlike any previous takes on social 
innovation, Social Innovation – A Travel Guide offers tools 
with tangible steps to help the change makers advance 
their causes.

»Change is the only constant in the world, and we hope 
that this book can help to unleash y our potential to guide 
this change in a positive direction.« - from the pages of the 
book
Social Innovation - A Travel Guide is a must read for any 
one who wants to take action on making this world a 
better. Businessmen, politicians, community organizers and 
students.

Selected quotes from the book:

»We cannot impose our worldview onto others. We can, 
however, indulge in theirs. This boils down to one thing: 
Engage with the experts – the locals – and explore their 
perspectives.«

»Social innovation can happen within or across the sectors. 
In fact SI does not seem to care about sectors, but about 

ideas, the use of knowledge, networks and competences. It 
is not about businesses handing a check to an NGO or the 
public sector economically supporting business, but about 
the three sides sitting together around the table to strate-
gically shape projects, specific products or wider 
processes.«

»Where common sense normally refers to logical thinking, 
you could also see it as the sense made up of a collective 
mind. The gathering of different competencies, mindsets 
and knowledge. Important change does not have to be 
difficult, and it can often come simply by creating the arena 
for such common sense to play out.«

»All over the world, people are working to combat issues 
such as climate change, population growth, lack of 
resources and the committing of human rights violations.«

»Our actions and inactions affect one another. Whether it’s 
our trade policies or our innovative projects, everything is 
connected«

»As time passes and the world evolves many new efforts 
and initiatives confirm the thought that as individuals we 
can impact the world, but we can create so much more 
when we work together with a common vision«

»Find out what you're passionate about and let it flow 
naturally – passion is the strongest driver for action.«

»Change starts with oneself. It is not the challenges that 
are too few, but the practice of seeing possibilities for 
oneself.«

»Join the conversation! Think big by starting small, and stop 
being a victim of circumstance but the agent for change 
that lies within you«

Social Innovation - A Travel Guide can be bought on 
environmentally friendly paper for only 14€ or down-
loaded in a digital version free of charge the website:  
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